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Survey Methodology

• More than 1,000 parents of 3- to 13-year-olds
• Conducted in March/April 2021

• Households with incomes below the U.S. median ($75,000)
• Probability-based 
• Telephone survey
• Updates data from 2015



Thanks to our funders



Key survey findings

1. Less families are un-connected than in 2015—but millions 

remain under-connected

2. Educational media (including PBS content) has helped to keep 

kids learning and growing during the pandemic

3. Families engage technology as digital learning teams



Dramatic increase in home broadband access between 
2015 and 2021 



But: A majority of lower-income families are under-connected
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Educational media helped keep kids learning and growing 
during the pandemic

Well, for me, PBS had amazing 
programs….We all sat down because I 
didn't want to give them the wrong 
information [about COVID-19] and I 
wanted to have balanced [information]…. 
There was this ‘wash your hands’ thing 
after every [children’s] show, and even 
my one-year-old can sing the song.

—Black grandmother in Pittsburgh taking 
care of and one-, two-, five-, and 
seven-year-old children



Parents’ priorities for their children’s development



Family members relied on each other to learn with 
technology together

It was a difficult year 
full of challenges, 
but full of learning. 
We came together as 
a family.

—Hispanic mother of 
four-year-old boy in 
Detroit



Detroit, Pittsburgh, and Santa Clara County, CA

Discussion Groups in
 3 Communities

October 26, 2021



● Raising A Reader (RAR)
● Brilliant Detroit
● Reading Ready Pittsburgh
● Grail Family Services
● FIRST 5 Santa Clara County

Partnership with RAR & Local 
Organizations
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Methodology for Parent Discussions

• Conducted in April 2021
• Households with incomes below the U.S. median ($75,000)
• Brief online survey via SurveyMonkey 
• Held virtually via Zoom
• Parent Discussion Groups in English and Spanish
• 24 Parents and Grandparents

− Pittsburgh: 9 adults (8 mothers, 1 grandmother) of 3- to 6-year-olds
− Detroit: 11 parents of 3- to 6-year-olds
− Santa Clara County: 14 parents of 3- to 6-year-olds



Reports & toolkits

• Full report by Katz & 
Rideout

• Briefs on each 
community

• Question set handout 
• Toolkit for local 

groups interested in 
conducting their own 
discussion sessions  



Community 
Support is Vital
 
A Detroit example: parents 
commended and relied upon 
local organizations when 
talking about last year.

For me it was Brilliant Detroit 
and Southwest Solutions that 
had a program called “Kid's 
Mental Health” where they 
give materials for the kids. 
The student’s teacher also 
helped me a lot. 

—Hispanic mother of a 
four-year-old girl (and 
two-year-old sibling)



Media Helping 
Kids Cope 

For example, in Santa Clara 
County, a parent pointed out 
that seeing children’s 
television shows that 
featured masked characters 
was helpful for normalizing 
mask use for her own kids. 

I think there was even 
a DuckTales episode 
recently that they 
were wearing masks, 
and you know…I think 
it just made it more 
like the norm." 

—White mother of a 
six-year-old girl (and 
22-month- and 
11-year-old siblings)









How Public Media 
Can Help
in Communities
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How Public Media Can Help
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All Michigan Stations

DPTV, DETROIT

WCMU, MT. PLEASANT

WDCQ, SAGINAW

WGVU, GRAND RAPIDS

WKAR, LANSING

WNMU, MARQUETTE



MLC Program Signature Programs



Secret Sauce:  Engagement
An Education Engagement Coordinator at EVERY station
• Outreach to school districts, teachers, and libraries
• Printed and digital activity guides linked to programming 

for community distribution
• Themed campaigns to drive energy and excitement





Programs in Development– Workforce



Highlights – MLC Usage

Where MLC Digital Users are 
Located

Weekly Digital Analytics (Average)

Monthly Broadcast Viewers - 
statewide
(Average)

Website Visits

5,800
Social Media 
Impressions

7,700

Digital Views

1,200

500,000+



How Public Media Can Help
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•PBS SoCal | KCET and KQED 
partnered with LAUSD, the nation’s 
second largest school district, to help 
create a home learning plan that was 
universally accessible by California 
students during school closures.

•The service began with a 
curriculum-aligned broadcast schedule 
and extended online via PBS 
LearningMedia, webinars and 
workshops for parents and teachers.
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•The AHL broadcast schedule was 
quickly made available to and 
adopted by PBS stations across 
the country, along with frequently 
updated tools for marketing, 
communications, and more.

•At-Home Learning was 
implemented by over 100 PBS 
stations and inspired 
AHL initiatives in 30 states. 



Listen to our Audiences -- Focus our Efforts -- Co-Design with the Community
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Giving Families a Seat at the Table
• Two parent design sessions with 25 Compton mothers, who 

were mostly Hispanic/Latinx and bilingual or Spanish 
speakers 

• Parents had the opportunity to test and help co-design 
activities

• Parents shared insights on how the Family Math content could 
have a place in their homes and daily lives
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Parent Demo Production
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What We Learned from Parents
• Parents felt more confident helping their child with math.

• Parents felt more prepared to have math conversations at 
home during everyday activities. 

• Parents said videos were simple, effective, and clear.

• Parents said the activities would be easy to do at home with 
materials they already had.



44

Co-Design Recommendations

1. Listen to family’s voices, routines, and culture
2. Ensure ease and accessibility in content for 
at-home use 
3. Establish a continuous cycle of feedback, 
assessment, and evaluation 



https://bit.ly/3BkKzId

Learning at Home While 
Under-Connected and 
How Public Media Can 
Help

Discussion and Q & A



Thank you!

@cooneycenter




